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WRAP’s
vision Is a
world in which

resources
are used
sustainably

Sustainable
benefits




Clothing consumption and impacts wr{%_)

...only housing,
transport and
food have
greater impacts




Extending the
useful life of
clothes
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Sustainable
design, sourcing
& production
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7 SCAP 2020

Sustainable Clothing Action Plan

Getting best
value from reuse
& recycling

Keeping clothes
out of landfill
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http://www.tedbaker.com/home.aspx

Working from an evidence base Wrop
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Key findings

« The amount of clothing in
household residual waste has
reduced by 50,000 tonnes

« 700,000 tonnes CO,e saved
through people changing their
clothing care habits

» Switching to sustainable fibres -
biggest opportunities for
environmental savings

» There are more savings that can be
achieved through a shift to a
circular economy



SCAP achievements 2012 — 2015 WraP

13.5%
reduction

reduction reduction :
in carbon In water In waste
to landfill

D 4 4

reduction in waste arising over
& % the whole product life cycle




Carbon footprint by process  for WIago
clothing sold in the UK in 2016
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Overall Water Risk
Low risk (0-1)

Low to medium risk (1-2)
I Medium fo high risk (2-3)
I High risk (3-4)
B Extremely high risk (4-5)




. . 4
— - In 2016, clothing production and

processing for the UK market
produced an estimated

800,000

tonnes of

supply chain waste.
Most of this arises in Asia.



Opportunities to drive
change in the clothing Sustainable

industry fibres &
fabrics

clothes Consumer
made to - guidance
last

clothes



Designing clothing made to last
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“Sustainable clothing

A practical guide to
enhancing clothing
durability and quality

June 2017

www.wrap.org.uk/sustainable-

textiles/scap/extending-clothing-life
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DESIGN — longevity

https://designforlongevity.com




Selecting sustainable fibres and fabrics WIago

Raw materials & textiles

Encompasses inputs and stages associated with the raw
material, through to fabric construction. Textiles refers to
greige fabric that is uncoloured and unfinished.
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Consumer

Man Made
Cellulose

Clothing Knowledge Hub http://ckh.wrap.org.uk



Consumer guidance WIrogpo

WearThelLove

www.loveyourclothes.org.uk ws




Re-using clothes WraP
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If 5-10% of clothing sales are
via hire and repair models to
extend their active life, the
savings could be:

An increase of 10%
in second hand sales
could save:

30 - 60 80,000 -
MILLION 160,000
M* OF TONNES
WATER OF CO.e

3% 4% 1%
CARBON WATER WASTE

PER TONNE OF CLOTHING




Recycling clothes

Moodstreet
(JOLO - NL)

ECAP Fibre to fibre recovery pilots E@AP
Workwear companies and fashion retailers mdyecrelfieie




Fore more
information
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www.wrap.org.uk/

sustainabletextiles

www.loveyourclothes.org.uk

http://ckh.wrap.org.uk

www.ecap.eu.com



Any questions?
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Contact

SCAP@wrap.org.uk

cecile.martin@wrap.org.uk

Thank you



